‘\‘ 7‘ Great Britain rose two places in 2008, breaking into the top three for the first time, its average of
72 index points putting it in second place, behind the USA and ahead of Denmark. This was
Z m primarily due to improvements in the category “Infrastructure”. Great Britain was world leader

in “Sales by companies via the Internet”.

Market development - 3rd place

Strengths in ICT expenditure
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Infrastructure - 5th place

Its relative performance increased by four index

applications
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Great Britain's performance well above average in the

category “Infrastructure”
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Applications - 15t place ¢

Even though Great Britain's average performance fell
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Outstanding in sales, weak in “Purchases by companies via

the Internet”
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